


With award-winning travel content
published across our portfolio of platforms,
it’s no surprise that we are our readers’ first

choice for holiday inspiration. Our travel
content is seriously popular, being
consumed by 8 million Brits

Metro’s travel features cover everything.
From edgy city breaks to wild remote
adventures and kitsch getaways, whilst
dedicated sections in Daily Mail and The
Mail on Sunday are filled with influential
articles and beautiful photography from
amazing destinations around the globe. i's
globetrotting audience turns to itravel for
thought-provoking editorial, eye-catching
advertising and jam-packed travel features.
The Telegraph travel sections provide great
insights and imagery to capture readers,
encouraging them to plan upcoming
adventures.

Throughout the year, Mail Metro Media also
publishes multiple ‘travel specials’ focusing
on a variety of topics such as rail, cruise
and escorted tour holidays.

Mail METROE J1:{1{'[1




‘Ballg :

#1 SATURDAY NEWSPAPER &
LARGEST CIRCULATED IN THE UK
M-F CIRCULATION: 700,000
SATURDAY CIRCULATION: 1.3m
PAID SUBSCRIPTIONS: 75K

HOME TO THE UK'S MOST
ENGAGED NEWSBRANDS

Mail
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#1 SUNDAY NEWSPAPER
CIRCULATION: 615,000
PAID SUBSCRIPTIONS: 65K

—MatlOnline——

LARGEST ENGLISH SPEAKING
WEBSITE IN THE WORLD
DAILY PAGE VIEWS: 65m
MONTHLY UNIQUE VISITORS: 25m
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- METRO

#1 MILLENIAL PAPER AND LARGEST
CIRCULATION DAILY PAPER
CIRCULATION: 1,150,000

—METRO....

FASTEST GROWING
DAILY PAGE VIEWS: 2.5m
MONTHLY UNIQUE VISITORS: 18m




HOME TO THE UK'S MOST
ENGAGED NEWSBRANDS

The Telegraph

el ®

#1 AUDIENCE FOR SAVINGS AND
INVESTMENTS
M-F CIRCULATION: 174k
SATURDAY CIRCULATION: 300k
SUNDAY CIRCULATION: 154k

80% OF CIRCULATION OUTSIDE OF
LONDON
CIRCULATION: 180,000

YOU weekend

#1 WEBSITE FOR FINANCIAL

#1 SUNDAY MAGAZINE #1 SATURDAY MAGAZINE ADVICE
CIRCULATION: 615,000 CIRCULATION: 1.3m DAILY PAGE VIEWS: 66m

MONTHLY UNIQUE VISITORS: 3.7m

Mail METROE J1:{1{'[1




MEET THE TRAVEL TEAM

Kate Miello Peter Davenport Emma Barnes Robertina Tompa Edward Sanderson
Head of Travel Travel Sales Manager Travel Client Partnerships Director Travel Account Director Senior Account Manager

Oscar Matienzo Fiona Harden Carlos Nelmes S ERIERT
Business Development Manager Business Development Manager Business Development Manager Sales Co-Ordinator
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EXPERTS IN OUR FIELD

MARKET KNOWLEDGE - we plan uniquely for our partners based on
strong market analysis and trends.

EDITORIAL - editorial collaboration where possible throughout the
campaign.

UNIQUE SOLUTIONS - create new creative formats being constantly
innovative based on unique objectives.

OPTIMISATIONS - constantly monitoring campaign for maximum
results.

TARGETED CAMPAIGNS - using selection of the most relevant brands
matched with your chosen target audience.

CAMPAIGN ANALYSIS - post campaign analysis and future learnings.
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OUR READERS LOVE TO TRAVEL

¥X =,

i axm
38.6M 757 2in 5 A

of our audience are

Adults every month (that's planning on taking a trip Are more inclined to visit of our readers are looking
76% of the UK total) abroad in the next 12 new destinations to prlor!hse s;?endmg on
months compared to 2023 holidays in 2024
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WHATS HOT FOR 2024

2 &

e
(]
Relaxation (60%), 1 iN 2 ‘I in ‘I 0 49%
recuperation (44%) and i i
family time (40%) are of top planning a short hc:ul. Trlp. to olanning fo go o North Are looking at package
priority for holidays for 2024 Europe or (SOSQTVCGT'OH " America or Asia in 2024 holidays this year
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READERS ARE INSPIRED BY OUR CONTENT
CHECK 1N | [EMECK Mo

PTIPS
FOR YOUR
INEXT TRIP

GET THAT

FEELING (¥ 2o

Daily Wail

“There is
B away

) G " through
|\|| ODUCIN ¥ | Elln

ANNE

HATHAWAY

on the vicious trolling
that olmost broke her
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A PARTNERSHIP APPROACH

Working with our clients first hand is really
important to us, we always have a partnership
approach.

Using market trends, analysis and live case
studies, it enables us to recommend the best
formats so our clients can hit their campaign

objectives.

We love inspiring our readers, the travel
editorial curated across the Mail Metro Media
portfolio does just that, we aim to engage,
inspire and educate our readers so they can
book that well deserved holiday.

The Travel Vertical team are proud to work
with clients across a plethora of categories,
take a look at some of our previous
collaborations here...
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1in 10 planning
to fly long haul in

AIRLINES: FASTEN YOUR SEATBELTS

2024, with2in 3
looking to go to
Europe

Jiscover
Seville

Flights
from £39
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Live like a culture vulture

/in these amazing mini-bre

destinations
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Discover thealternafiieside

MailOnline TRAVEL

FROM ANCIENT RUINS TO COASTAL HIKES, TURKIYE'S

CHARMS EXTEND BEYOND ITS GOLDEN BEACHES




CRUISING: A WORLD OF CRUISING

Celebrate 130 years
of Hurtigruten
connecting this
country's remote
coastal communities

o \orm.(.w:mi

SPECTACLES FOR
EVERY SEASON

H HURTIGRUTEN Q_ — = : 4874 Call 02031318325 | Visit hurtigruten.co.uk
Norwegian Constal Express " ey @ Contact your preferred travel agent
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Dropping
JAws sinee
1893

We reach 1.5M
readers
interested in
Cruising across
our titles each
month



TOURIST BOARDS: BUCKET LIST DREAMS

5 169k views of
40% of people . - : | nal:lvrre] on MOL
wo saw this AN ome page
campaign
" : Reached 4.3m
booked or iea et
intended to book ' at u j ac:pss
a holiday to print and online
Kenya

We reach 81% of all

who went on a safari
holiday in the last 12
months

We reach 77% of those who
have holidayed in Greece
46k UU to the
hub
56k page views
4.5m dwell time

41% of people
exposed intend
to or have
booked a holiday
to Greece
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ADVENTURE AND TOURING: OFF THE BEATEN TRACK

e

We ¥ early
booking deals

Lift pass
always
included

Lift pass
always included

Inside Darwin's dreamland: The creatures of the Galapagos Islands
are oblivious to humans - but you'll remember them and their
spectacular natural habitat for the rest of your life

Sunweb

29 million trips
taken by our
globetrotting
audience in the
last 12 months
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W | “—— Early booking FREEVIEW CHANNELS
o ¥ ear’y TRAVEL Wil :

booking deals deals

The best deals come early

MailOnine TRAVEL
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titan
travel
adverture made efforticss
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Adventure for less

L
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INSURANCE: WITH PEACE OF MIND

Escape: Short haul —— ' = MailPuz

Beaut Of the Baltlcs BRIDGE MASTERCLASS [CRYPTIC

Withits opera, exo
cakes and love
Churchil, Lithua
Vinius s a delight

Putting the sure
in travel insurance

Trawet with total confidence, knowing you'ra properly
protected whatavar kind of trip you're planning,

Join over $0 million people we've helped feal
travelsure - including mare than 8 millicn
Ccuslomers wilh pra-exiting medical conditions.

By your cover now and seve up to 20%,

W Trustpilot
o

30,800 Ewuran
Arraibarsart

PETER DONOVAN e

all free: 0BOO 033 4913 e
staysure.couk

Travel insurance with
more packed in! ‘ i
&

VG

_Insurance
for Over 50s

~ Allages. All medical conditions. All destinations.

+ UK's No.1 for Customer Care ? | Travel Insurance - ] Have you
+ 24/7 English speaking e T - played

medical emergency helpline insurance with our spring offer!

i ?
 Trusted by millions for 20+ years u.,.. Mailword?
. ettt

Call our UK Team FREE .‘ d Trustpilot C o | ) | :7.;“.:';:3.*““"

AIICIear"rl 0800 848 8611 iad 0808 106 3260 s enson

JearTraval.couk IEIEIE goodtogo Play today at 0800069 6175 * s vl 2.5M of our 65+
i mailpuzzles.co.uk payingtoomuch.com .

readers took out
travel insurance in
2023
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1in 4 readers
has over £100k

LUXURY: ITS ALL IN THE DETAIL

in savings and
investments

TRANSCEND
YOUR TRAVEL
COMFQRT
ZONE
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TRANSCEND ‘;
LUXURY | YOUR TRAVEL )
HOTELS| COMFORT L3
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OF THE Wi

Stuck in a ‘comfort zone' of Trtipradotly
uncertainty and anxiety? Well it's time S sth co
to get out! Here's how to do it (and ps, o

[Adventures with the children,
experience incredible wildlife and
culture, or lie poolside while they

enjoy the kids club: Here are 8 family-

friendly holidays to suit everyone

giES © 0@

3in 4 readers
appreciate the
finer things in life
with half buying
premium rather
than standard
goods





