METRO

Metro is designed to brighten up the
morning commute for its urbanite
audience. Edited by Deborah Arthurs, it
keeps readers up to date with all they
need to know for the day ahead and
arms them with plenty of conversation
starters — it makes mornings worth
talking about. Its unique distribution
network guarantees that Metro reaches
a targeted and specific aspirational
audience which is hugely valuable to
advertisers.
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