MWailOnline
TRAVEL

A must-read destination for frequent travellers, families looking

for good deals and the desk-bound dreaming of their next
break, our travel channel informs and inspires in equal measure.
Crammed with award-winning photography, fascinating
interviews, hilarious videos and advice and insight, it's a
must-read for anyone with wanderlust.

COST: £15K one week takeover
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Spend £1,000 or more on home
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DAY(S) AUDIENCE+ SEGMENTS
Short Haul Holidays Thursday Short Haul Travel
UK Holidays Sunday Food & Cooking
COVID-19 Travel Tips Monday Arts & Culture
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