AARP Media Advertising Network

The most expansive Network of media channels that surround and engage members
wherever they are in their 50+ journey, generating 150MM monthly impressions.
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Uses 1st-party data to target up to 35MM
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= Target by audience
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= Right Time Targeting
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= Primarily on mobile
= Video and display ads
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= Target by audience
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= Option for video overlay
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AARP Podcast

= The Perfect Scam
= 100% SOV sponsorship
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